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Squire & Partners reimagining of a former 
department store in Brixton has had far
reaching effects on the local creative, 
business and residential communities. 

When we took the decision in 2015 to move 
our 200-person practice to The Department 
Store in Brixton, arriving at the Formerly 
derelict Edwardian building two years later, we 
committed to create meaningful connections 
in our local area. As one of Brixton's largest 
employers, we wanted to be a positive and 
engaged neighbour to both the business and 
residential communities. 

Brixton is a fantastic location for creative 
businesses as an area with a distinct history 
and identity with a thriving food, drink and 
music scene. However it also faces significant 
socio-economic challenges. Our contribution 
to the neighbourhood needed to be impactful 
and provide long-term benefits. 

As we were refurbishing the building, many 
locals stopped and took the time to share 
their memories of the building in its former 
guises, including people who had worked 
and shopped at the upmarket Bon Marche 
department store, or squatted and partied in 
the abandoned buildingl The Department 
Store dearly had a place in Brixton's collective 
memory, and we knew this emotional 
connection was an important local treasure. 

We asked ourselves how we could contribute 
to the area and have a welcoming 'open door' 
so memories could continue to be made 
at The Department Store. Accessibility for 
local people was key, as well as our role as 
responsible custodians of the building by 
including a series of community assets in its 
reincarnation, from the neighbourhood Post 
Office to a new home for a longstanding 
local vinyl trader. We chose independent 
and South London based businesses with 
connections to the area over chains, accepting 
that sometimes this meant charging less than 
market value for the spaces. 
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